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EFFEKTIV FORVALTNING AF MIDLER

— FALLES BACK OFFICE,
REDUKTION AF LONBUDGET, AFHANDELSE AF
OPGAVER, MV.

AF REGIONENS
BASISINVESTERING - GEARES ca. GANGE

PARTNERFINANSIERING — FX KRYDSTOGT OG ERHVERVSTURISME
PROJEKTBIDRAG — FX EVENTS
BRUGERFINANSIERING - TIL GAVN FOR 79 PARTNERE | COPENHAGEN CARD



"ERHVERVSSTYRELSEN  FINDER  PA
BAGGRUND AF BESTYRELSENS
SENESTE KVARTALSREDEGWRELSE OG
FORMANDENS BREV AF 20. APRIL
2017, AT DET SKZARPEDE TILSYN KAN
OPHORE.”




GION HOVEDSTADEN




FREMIIDEN



TURISMETRENDS - OPSUMMERET

1. TEMPORARY LOCALHOOD
2. BRANDING IS ALL ABOUT RELATIONS
3. ATRAVELLER IS ALL KIND OF HUMAN

4. DIGITAL IS YESTERDAY'S QUESTION - USE OF NEW
DATA IS TODAY’S

5. GLOBAL URBAN TRAVELLERS
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LOCALHOOD FOR EVERYONE
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inviting and inclusive essence of that which makes us globally special and locally united



WOCO VIL:

= HJALPE ANDRE MED AT

UDVIKLE OG DELE OPLEVELSER

» FA MERE UD AF TURISTEN

= SIKRE LANGSIGTET VAKST
FRA MARKEDER AF HOJT

POTENTIALE
= SKABE INNOVATION MED

NYE AKT@ORER
= STYRKE SAMSPILLET MELLEM

BORGER OG BESO@GENDE




" Wonderful Copenhagen takes
a leading role In readlizihng fthe
shared ambition for Greater

Copenhagen.... based on a
shared sense of localhood across

regional borders and individual
destinations.,,

WOCOs NYE
SRATEGI



” Destinationen Greater Copenhagen
skal skille sig ud | Europa som det perfekte
match af land og by. »

FALLES
TURISMEAMBITION



SKANE NORDOST (5 KOMM)

DET PERFEKTE MATCH

- ER OGSA ET KOMPLEKST MATCH

FAMILJEN
HELSINBORG (11 KOMM)

VISITNORDSJZALLAND (5 KOMM)

MITTSKANE (3 KOMM)

FJORDLANDET / CPH COUNTRYSIDE(5 KOMM)

SKANE-SYDOST (4 KOMM)

VISITVESTSJALLAND (3 KOMM)

VISITSYDSJALLAND-M@N (4 KOMM) DESTINATION BORNHOLM (1 KOMM)

VISITLOLLAND-FALSTER (2 KOMM)

part of business region sikdne

WONDERFUL . . o
COPENHAGEN k tourism inskane
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cemog ot V/EKSTMAL: ET EFFEKTIV
rojvaistos Y . SAMFUND, HVOR DER
.} INVESTERES | SMARTE

DIGITALE LOSNINGER, SOM

BADE L@SER LOKALE

PROBLEMSTILLINGER OG
@GER DEN GLOBALE

EFTERSPORGSEL
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Business ACtiVity 1. POPULAR AMONG TOURISTS

v

AccuWeath VEJRDATA
ccu ea er The Last Stop Popular at night The only themepark
Tourists te ake Tivoli the last Due to a few factors, such as museums in

destination of their trips, with 38% of area closing after 5pm, Tivali gets 3
people choosing to go on thelr last day. very popular at night. only themepark they visit on their trip.
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While visitors will ofter go to restaurants
and landmarks be s



Attractions

Tourism NOW
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20% will visit today
You should expect
as many as 12 UK
visitors from this
location in the next
. 2hours.
. -

o

Rosenborg Castle,
in Kebenhavn
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65% af turister p&

@ Analysis
9 Locations

B Next Week

kortomradet besggte
Rosenborg Slot.

Tourist Profile

from Germany visited.

Visits when in proximity

65% of tourists from UK who were in the
map area visited the Castle. 23% of tourists

Hide Filters

70% britiske turister med CC

var i ncerheden af
Rosenborg Slot i dag.

Overall visits

70% of UK tourists with a Copenhagen Card
ventured into the map area yesterday. Only
55% of tourists from Germany ventured into

the map area.
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VI SKAL FREMADRETTET BRUGE DIGITALE
DATA TIL AT BLIVE KLOGERE PA
TURISTERNE FOR AT FA DEMTIL AT ...

BLIVE L/ENGERE
FORBRUGE MERE

UNDGA POTENTIELLE "HOTSPOTS”

OPLEVE EN ST@RRE GEOGRAFI

ANBEFALE GREATER COPENHAGEN TIL FLERE
. KOMME IGEN

S



NYE KRAVENDE WOCO OPGAVER

1. FRA VAKST | OVERNATNINGER TIL VAKST | BREDERE
VZARDISKABELSE

2. FRA REGIONAL TIL TVARREGIONAL AKTOR -
GREATER COPENHAGEN

3. FRA ANALYSEBASERET TIL REALTIME BRUG AF BIG
DATA

4. FRA ENE-AFSENDER TIL MULTI-ENABLER
(MARKEDSFORING)






